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Google My Business results have become a big part of the online presence of brick and
mortar businesses and service providers) £ OT I AT T A OAAOAEAO A1 O O}

~ A N s 9~ £ oA

electrician.
Google understands this anghowsreal businesses at the top of their search results.

Our complete guide to Gogle My Business will show you how to master the platform and
get the best results for your business in 2020 and beyon@e will show you how to create

your Google My Business account, list your business, optimize your listing, and more.

This step-by-step guide will help you understand Google My Business inside and out so
that you can improve your Google Map rankings, communicate with customers, control

your online presence, and generate more leads.

Happy Learning!
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What Is Google My Business?

Google My Business (GMBS3 afree tool which allows business ownersto manage how

their business appears on Google Search and Google Maps.

When prospective customers or clients perform a Google search, they will see a map and
a list of threeto five local listings which are typically nearby and relevant to their query.

This is called theLocal 35 Packand is the Google My Business profile of each business.
You can see how much information your customers can attain about your business almost
immediately. Most online users will choose one of the businesses listed at the top of Page

one.

The main information a business owner can showcas@ their listing includes the
business name, category, address, hours, phone, webséppointments, reviews, photos,
videos, questions and answers, products, services, business description. Other
information can be available for other industries such as hotels and restaurants which

may have additional options.

Below is a Knowledge Panel wich relays all the information you can provide in your GMB
profile. The more the profile is filled out, the more information the Knowledge Panel will

show.
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This is the Google Local Pack. Most of this information is being pulled from the Google My
Business listing as well. Ranking in the Local Pack provides a huge boost in reputation,

recognition, and sales for your business.
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Google My Business Listings Top Local Search Results
I 1T AAl OAAOAE DEOAOA ET AI OAAO Edilkeh&tB O 1 EE/
district, or address.For local searches, Google no longer gives websites the prime real

estate.Right beneath the ads, at the top, you do not see the top SERPs. You see the top

local business listingsAnd that is a big deal.
Local OAAOAEAO EAOA AAATT A A NOAI EEZEAA OOAD EI
consumers that look for more product information on their phone end with a local Google

search.
I xEIDPPETC ycb 1T &£ Oi AOOPEIT A OEI DPAOO 1 AEA
deciding on a businessYou do not want to miss out on more than 8 out of 10 potential

customers. Together with Google Ads for local businesses, this helps you cash in on local

searches And that is not the only benefit.

Knowledge Panel for Branded Searches

7TEQE A '"T1TCiA -U "OOEI AGO 1 EOOET ch A OETT x1 .
on the right side of the search results for branded or relevant searches.

You can see the same summary of your business available on Google Maps. Your address,

average rding, business hours, directions, and some general business information.

If competitors are running ads against your business name, the knowledge panel can be
a great way to grab the attention of potential customers instantlyThe panel helps draw

their attention away from Google ads directly below the search bar, to your business.

Eeatures of Google My Business

What does Google My Business offer business owners? Here is a few of the most popular

features:

Insightsd, ' T T Cl A0 AAOEAIT A O factidrpdndikidaktion, &ldwihg AOOOT i
businesses to learn what is working and what is not on their listing. In addition, it can

help them understand their community better as they target new customers. How did

searchers find your business? Where did they com&om?How are your photos
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performing? Google My Business insights highlight the answers to these questions and

helps businesses optimize and improve over time.

Posts: Easily post custom updates and offers on your local listing, inviting customers to
make return visits and engage further with your business. Updates can be made anytime
from your phone, tablet, or computer for onthe-go maintenance. Not sure what to post
about? Try a fewideas we know customers will love, like limitedtime offers, contes

promotions, and partnership announcements.

Bookings : Allow customers to schedule an appointment or book services directly from
your listing with a simple click. Integrated scheduling partners help you easily organize,

track, and manage your bookings ine place.

Review Management: Did you know?91% of consumers read online reviews, and 84%
of people trust reviews as much as personal recommendations from friends.
Online,reviews areeverything Engage customers in twavay communications as you

receive andrespond to reviews.

z A

Q&Ad, 2AOPTT A O AOOOI i AOGE AEOAAO NOAOOEI
asked inquiries for easy viewing.
Photos: Strong visuals are crucial for good first impressiors and they are key to a more

well-clicked businesslisting. Google My Business allows you to upload your best photos

and videos to entice customers to visit you.

Accuracy Across the Web: Google is Google. It powers so much of the internet, and many
third -party sites use Google for their info. Meaning, thieusiness info you post on your
Google My Business listing helps disseminate consistent and accurate info about your

business across the web.

Research shows tha60% of consumershave searched for a business at least six times in
the last year. So if your bsiness checks these initial boxes, Google My Business could help
you become a more accurately represented, visible, and visited busineBeady to set up
ulr 6o '-" T1TEOOET Ce , AOGO -hAstef Reakf@thed§ learnO E A
how to create, verify, and optimize your Google My Business listing.

12

CONTACT ME TO SET UP & OPTIMIZE YOUR GOOGLE BUSINESS PAGE FOR YOU!
randi@rajemarketing.comr 949484-5929

0

PDOI


mailto:randi@rajemarketing.com

IR Google

L

Why do you need a O
Google My Business Listing?



mailto:randi@rajemarketing.com

RAJE MARKETING

DOMINATING DIGITAL SPACE
Google Business Page Training

4AEAT EOQO O O AAUGodv faddr Ariel ledsierl toCpbmote your product or
service. According to Search Engine Watch, 50% of theople who use mobile phones for
local searchesend up visiting a store. Considering almost everyone uses a smartphone

nowadays, can you imagine the pential sales you can get just through organic search

and Google My Business?

Creating, verifying, and properly optimizing your Google My Business account is an

invaluable opportunity, which is why you should utilize this feature to its fullest extent.
What else can GMB give you? Here some of the other benefits of Google My Business.
1. GMB Allows You to Appear in Maps and Local Pack Listings

Notice the highly visible map and the list of business names that appear right on top of
the page whenever you searclior places on Google? That is called the Local Pack, and

there are two reasons why you should pay attention to it.

1. Itis Highly Visible

O Weera Thai Q y Arawan Thai
@ (529) Bistro and Dessert

) tation
{otel & Casino

The Local Pack takes up huge real
estate on page one of Google search
OAOOI 66h AT A EOGC e pesnrgm @ Y @ |

Map data ©2019 Google

gl

Google usewill see after they type

Rating ~ Thai~ Price ~ Hours ~

In thelr query' Arawan Thai Bistro and Dessert

Ave E-14

2. It Enables Users to See the
Information They Need T sl

briefly Gl s o S i

Krung Siam Thai Restaurant

The Local Pack is a Search Engine = :2x*x+s ceo s
Results Page (SERP) which

displays the places related to your

hai fare & live music

= More places

search. It also includes a bunch of

other relevant information that

any potential customer might want access t¢ x EAOA EO80 11T AAGAA 11

AOOET AGOGB8O Ai 1 OAAO 101 AAO ET AAOGA bi OA1T OEAI
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0 T AEA A NOEAE OAOAOOAOEITh OO1 ODERICBOYIO

convenient feature for both the business and the customers.

According toMoz, GMB is the biggest determining factor of local pack rankings. So, if you
are aiming to connect to your target audience in this case, the people who are within
your service areap Vverifying, updating, and optimizing your online information through

Google My Business can help.
2. GMB Allows People to Leave Reviews of Your Business

One must never underestimate the power of customer reviews, especially when it comes
to search rankings. Another study by Moz shows that online reviews are thought to make

up 10% ofhow search engines rank results.

Thus, if you want your business to be visible in the search results, using GMB to make it
easy for your customers to leave posie feedback about your business is a must. Here

are other reasons why you need people to leave reviews.

Reviews Improve Local SEO

Veggie House

Many re|y on reviews when 4.7 JHhKHhP 660 reviews Sort by: Most relovant v
making decisions about their Q =
purchases. In fact, as much S\ e o SR o 0 O TR A S

all

as93% of customers might be

influenced by online reviews. In Q™

khkkkk
Visited last Dec 2018 based on Google rating. | am glad we drove. It is in an Asian store shopping center

Oth e r WO rd S al m OSt a" Of th e m and not a fancy area. But well worth the drive or Uber ride. Excelient food. Highly recommend the Vegan
y .

sushi if they offer it.

——
It is because these little blocks of w

text are testimonies of actual

AT 10061 AOO xEI xAOAT1 60 PAEA AU

the company to promote their

product or service. Thus, people feel that they are more credible, and soamy believe

what they say.

More and more people are checking out customer reviews before choosing a local
business. Since people love reading reviews, search engines use them to rank search
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results. If you can properly utilize this GMB feature, it can have huge impact on your

business.
Reviews Increase Sales

Positive reviews matter. They not only improve your search engine ranking but also serve
as free and reliable ads for your products or services. For instance, customers are more
confident to try out a product with many positive reviews as opposed to one with a lot of

criticisms.

It is important to gain positive reviews but remember that even the best businesses get
negative reviews. If this happens to you, handle them in a professional matter. Bat take
these criticisms personally. Instead, use them to improve your product or service.
Negative reviews, when properly utilized, can provide useful information to help your

business advance.
Reviews Show What Customers Think About Your Business

Reviews provide business owners with a glimpse of how customers see your brand. They
allow you to view how consumers are taking your products or services, what strategies

you ought to keep, what things you must change, or the areas you should improve on.

Whether they are good or bad, reviews can help you understand what your clients think.

View them logically and take them into consideration.

3. GMB Provides Insights That Give You Helpful OR  Home

Information O s

GMB is a helpful tool for your business. It not only 5 b

promotes your product or service; it also helps you P

understand the market.How is this possible?

Reviews

Google My Business comes with powerful features that Messaging

provide insights on important areas to assist you in

*

=]

@ Photos
creating strategies and in making decisions. This tool
=1

Website

o
=t Users
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enables you to access statistics and insights that can help determine where your audience

is coming from.
Views

GMB can show you the number of views that your business profile, photos, and posts are
getting. This is especially important to verify the effeaveness of your campaigns?
xEAOEAO OEAU AOA xi OEEIC xAil AT A CAOOEIC

anything for your business.
Search Queries

GMB provides a report where you can learn and understand how consumers find your
business. It shows howpeople are searchingg specifically what keywords they input?

to find your listing.

Knowing what keywords are relevant to your online presence can help you significantly
boost traffic. For example, you cadominate relevant longtail keywords to seriously

increase clicks to your webpages. GMB can provide this information.
Engagement

GMB can show you just how your audience is interacting with your posts. It enables you
to see what posts they share and what types of comments they leave. This way, you will

have an idea of the types of material that work well for your business.
Audience

GMB has a section where you can find a summary of the profile of people following you.
91 6 xEII AA AAIT A O AEAAE 100 OEA ACA ¢cOi ODPO
These are all helpful when you are building a campaign.

Clicks on Website Link

GMB can also show you the number of clicks on your website link.
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Quantifying the information and knowing these statistics can help you create sound
strategies. If you want to mprove your audience engagement, website traffic, and boost

company sales, you should take some time to study the numbers.

4. Itis Free and Easy to Use

No matter how helpful a product is, its potential will not be maximized if it is overly costly,
impractical, and difficult to use. Fortunately, that is not the case when it comes to Google

My Business.

This efficient tool is free and easy to use, so even starps can utilize it to promote their

business. Creating and verifying your profile can be done ia matter of hours. In fact,

there are tools that can get you instantly verified. Once that is done, you are ready to rock

page one of Google. Plus, it has great tools to help you analyse performance so you can
AET A xAUO Ol Ei DOl OA Ui 60 AOOGET AOGOGGO OAT EET C
Google My Business makes it easy for staups and local businesses to promote their

products and services online by increasing visibility and improving their chances of

showing up in search results. It can help potential customers to quickly find and ctact

you. It is a free tool that you can make use of to improve your online presence, connect
xEOE UT OO0 AOOOI i Aodobn AT A ET AOAAOGA Ui 60 AOOET
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Google recently placed the following notice on each listingithin the Google My Business
dashboard.Due to this announcement, update your listings as soon as possible to inform
your customers of your COVIEL9 business operationsSee April 22, 2020 for updated

information.

.""\‘.

Limited Google My Business functionality

Google also placed an alert on alistings to
bring attention to customers of COVIEL9

effects on business operationsThis alert you

cannot remove from displaying on your

Digital Strike - Targeted Marketing b 7 7

Websao Directions Save

listings.

k& & &4 8 Google reviews

Address: 8793 Big Bend Blivd, Webster Groves, MO 63119

Hours: Open - Closes 5PM ~

Knowledge Panel Coviedl9 alert example

/A Hours or services may differ due to COVID-19 |

Phone: (314) 885-1655

KEEP YOUR BUSINESS LISTING UPDATES CONSISTENT
"TT¢lIA EO AT1OET OAIT U AOAxI ET ¢ OEA xAA Ol
presence. That saidt is key to keep your GMB and other directories NAP (Name, Address,
and Phone number) consistent and accurate. Your business details, such as hours and
links, also play an essential role in listing rank. Search engines will use this data to trigger
Ui 60 1 EOOET ¢ O AEODPI AU ET OT1 A-8Packirdsdts. BIA OO OC
in all, keep your COVIEL9 updates constant, accurate, and relemhacross all directories.
20
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Timeline of March 12, 2020 through April 7, 2020 Suggested Covid -19 updates for

your Google My Business local listings .

On March 12, 2020

1. Change your business hours
If COVID19 has caused a change to your business hours, you éag into your
GMB account to update the times when you will be open or closed. Your new

operating hours will show when the customer visits your live listing[s].

2. Update your business description

Explain whether your business operations have been affectdny COVID19, such

as delays in order processing, unavailable items, etc. It is also a good idea to

share information about extra precautions your business is taking, whether it is

providing additional services to the community or instituting new sanitation

measures inside your storefront.

3. Create a post

Use Posts to share detailed and timely updates about what is going on with your

business as it relates to COVHD9. For example, add information about what

products and services you have available, and krto other resources. You can

continue to use Posts to directly communicate with your customers on a regular

basis as your business makes necessary adjustments.

4. Update your phone number

Make sure your phone number is correct so that customers can reach you.

5 2A0PT T A Ol 10!80 POiIiIPOIU

Sign into the Google account tied to your Google My Business listing. To answer a

NOAOOET T h T AOGECAOA O UI 00 | E@ADOETAGEA j'Midhi
OEA O10AO00EITO AT A AT OxAOO6 OAAOQETIT 8

Al

EAE OAT OxAOo6 O OADPI US
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March 20, 2020 z April 3, 2020

"TTCcCi A AEOAAT AA 2A0EAx80 AT A 10180 OAAOQEI
If your listET ¢ EO OOEI T AEOPI AUET ¢ OEA OAOEAxO A
AEOAAT AA8 7EU 'T1Ccl A AEOAAI AA OEA OAOEAx80O A
EO xAO Ol ZAEO &£ O AOOET AOOGAOGSE OAPOOAGATT O OI

issue. To stay connected with your customers, download the Google My Business app,

-

and turn on messagingso your customers can reach you.

1. Google temporarily brought back the option to mark your business as

O4 Al BT OAOU #11 OAA8S
If your business has temporarily ¢ T OAAh UT O EAOA OEA 1 POEI 1
#1 1 OAA6 T POET T8 )& UI OO AOOETI AGO EO 11 x AE
listing is live contact yourlocal SEO manageAt this point, listings that are marked as
O4 AT BT OAOU #1 1 b iA the sAatch resdi Aflydu mékA yobir business
AO O4Ai Pbi OAOU #I11 OAAhoe )O EO A CiITA EAAA Oi

to your customs on why you are temporarily closed due to COVAL®.

You can mark this business as temporarily or permanently
closed. You can also remove this business from your account

<

2. Update your Business Name

Google is allowing businesses to edit their business name field to reflect that they
are offeringcurb sideOAOOEAAR OAEAT 6Oh AT A AAI EOAOUS
2 $AT EOAOU | OAEI AAl A8o
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3. Update your special hours or update your business hours
0 If you did not change your business hours on your website, then only update
your special hours to reflect your COVIEL9 hours of operation.
0 If you adjusted your business hours on your website, then you will want to

update your GMB business hours.
4. Update your business description

Explain whether your business operations have been affected
by COVIDB19, such as delivery only, temporarily closed, and
delay details. Bottom line use the business description to
inform your customers about extra precautions your
business is taking, whether it is providing additional services
to the community or instituting new sanitation measures

inside your storefront.
5. Update your attributes

Select attributes that your business e

provides and attributes your business does

not provide currently. For example, . w; TN
provided are attribute updates for S 1\
OAOOAOOAT 0,4 Ordérahédd A

Delivery, Catering, Takeout, Curb side

pickup, and coming soon IO OT OA DE/

6. Create a Covid-19 post

Use the new COVIEL9 post option to share
detailed and timely updates about what is

going on with your business as it relates to COVAD9.
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April 7, 2020

1. Reviews are back and Q&A section is soon to come!
Review replies are now available. Over the coming weeks, new user reviews, new
user photos, short new names, and Q&A will be available. Their availability will
gradually expand by country and business category. Be sure to respond to all

positive and negative reviews!

2. New COVID19 and Telehealth GMB links for healthcare providers are now
available.
Healthcare providers like doctors, therapists, and other medical practitioners can
OOA "TT1TCIA -U "OOET AOGO O1 Al AEi AT A 1 ATAC
option to add details about services like telemedicine and personalize your

Business Profiles on Google Search and Maps.

April 14, 2020

1. Business description

Adding a COVIBEL9 message from the business in your GMB business description is
no longer an opton. If you did not update your business description to include COVID
19 business details prior to April 7, 2020, then you are now stuck with the business
description currently implemented. What you can do is use the COAI® Google Post

to inform customers of your current operations.
2. Business name

In the early stages of COVH29 Google recommended to update your business name
to reflect your business operations, but now Google has becorsticter with business
TAi A AEAT CAO OET AA OE /b wa Gehdtamet. 6ok éxampld,lyduO A A 6
AATT1T O OPAAOA Ui OO0 AOCOET AGDORADEAAOT T DUODHE
experts suggest using the attribute area t@rovide details regarding your COVIBL9
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AOOGET AOGO 1 PAOAOGET 110 10GAE OH|- I A0® HOAAEAA O/ O
AEAAAG S8
April 22, 2020
1. Google removed listing notice
4EA £ 111 xETC 11 OEAA O, EI EOCAA "1T1¢iI A -U "OOE
listing within the Google My Business dashboard. Since the alert removakwave noticed

ticket response times from Google Support have become faster and more frequent.

It is imperative to incorporate local business listings updates to youdigital marketing
plan during the COVID19 pandemic. It is the fastest and easiest wap tonnect with your
customers, returning and new.Just stay updated with the new rules on T T Cinaind O

website and your listing and business will not be affected during these times
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Google My Business is constantly announcing innovative and exciting new features that
can help both local and national business owners make the most of their listing&/e have
put together a list of our top new elements that Google has rolled out from esgr019
through mid-2020.

COVID19 UPDATES
Support Links

Google has rolled out a new feature where businesses can ask for the financial support of

their customers via gift card purchases or donations.

Utilizing the COVID19 Support feature in the posts setion of the GMB back end, owners
cancreate a post that includes gift card and/or donation links for customers accompanied

by a short message from the business.

As of June2020, Google supports the following providers: for gift card purchases, the
business website, Square, Toast, Vagaro and Clover; for donations, GoFundMe and PayPal.
To be eligible for use of this feature, the business must have a physical storefront and the
GMB listing must have been verified by March 1st, 2020.

» A o 0

COVID-19 COVID-19 Add Offer Add Update Add Event
support update
All COVID-19 Suppeort Offers What's new Events
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Get support from customers X

22

Get support from customers
during COVID-19

Let customers buy gift cards from or make
donations to your business. Add links to your
Business Profile on Search.

Learn more

Your message

Tell customers how purchasing a gift card or making a
donation can help your business

Message (required)

500 character max

See example messages

Your gift card link v

Your donation link v

COVID19 Scheduling, Hours and Posts Stay connected during COVID-19

Let customers know about any changes to your #

With social distancing requirements changing Rt e

the way we dobusiness;many businesses have

m Update online estimates

adjusted their business operations and hours. (© niidsininessliows

Google has revamped existing features and H rostyourcovesupdae

%)  Get support from customers

added new ones to allow business owners to

share these changes with their customers. In the
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back end of Google My Business, listing managers are invited to update their online

estimate links and business hours and add a COVID post.

The Online Estimate feature draws attention to the
Appointment Links section of the listing. If your

business already makes use of the Appointment Link
feature, selecting the Online Estimate button will
autofill your existing Appointment Link URL. If your

business does not already have an Appointment Link,
you are prompted to one to the appropriate page on

your website.

Business hours can be updated in three locations
in the GMB back end, normal business hours,
special hours (for holidays, etc.) and under the
newest feature z More Hours. The More Hours

section provides spae for a business to describe

business operations such as delivery, takeout, and

drive-through. For restaurants, the main dining

Update online estimates X
Online estimates D

T
Sunday Closed /
Monday 9:00 AM-5:00 PM

Tuesday 9:00 AM-5:00 PM

Wednesday 9:00 AM-5:00 PM

Thursday 9:00 AM-5:00 PM

Friday 9:00 AM-5:00 PM

Saturday Closed

Gj‘ More hours V4

Add hours

Add special hours /

services may be closed, but making use of the More
Hours section alerts customers of these socially

distant services.

More hours

You can add hours for specific services or specials to your business on Google

Add hours

<+ Access <+ Brunch + Delivery 4+ Drive through <+ Happy hours <+ Kitchen

<+ Pickup <+ Senior hours <+ Takeout

Cancel Apply

Please note: Edits may be reviewed for quality and can take up to 3 days to be published. Learn more
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Adding a COVIB19 specific post to your Google My Business profile is another new
feature Google has rolled oubecause ofthe pandemic. Accessed under the Posts tab in
OEA AAAE AT Ah OOAOOGp i A% b AOMG MoA O1 BDER 1O0#016 ) BE
updates relaed to the virus. These posts are prioritized at the top of your GMB profile,

just below the business name and website link.

Temporary Business Closures

If your business is temporarily closed due

to the COVIDB19 outbreak, you are now Mark this business as temporarily

?
able to disclose this information on Reae
Google My Business. Marking your You can choose to mark this business as
~ o~ . oA L - A . I openatanytime. R
AOOET AOGO OOAI Bl OAOQEI CCAO
a red bar below your business name on CANCEL  CLOSE BUSINESS

your GMB listing that alerts customers of
your temporary closure. From an SEO

standpoint, this change will not affect
Close this business on Google A

local search ranking and it will be

. . You can mark this business as temporarily or permanently
treated like open businesses. If your closed. You can also remove it from your account.

business is operating at a modified

Mark as temporarily closed

capacity and still offering services such

Mark as permanently closed
as pickup or delivery, do not mark the 2 id
AOOET AGO OOAT BT OAC  Removelisting

functionality showing these services

will be limited.

ATTRIBUTES

Under the Info section in GMB, owners can now list attributes of their business as another
way to stand out to customers and highlight specific serviceigatures,and other business

gualities. Attributes provide customers with helpful information about your business,
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featuring amenities such as onlinescheduling and WiFi, or wheelchair accessibility if
the business is womenor veteran-led. The availability of these attributes depends on the
type of business you operate, ensuring different types of businesses provide information

that is relevant to their industry.

Below is a list of some of the Attributes Google My Business currently offers, but keep in
mind your business category determines the attributes available for your Business

Profile, so youwill not see all of these.

1 Accessibility
o Wheelchair accessible elevator
o Wheelchair accessible entrance
o Wheelchair accessible parking lot
o Wheelchair accessible restroom
o Mobility scooter rental

1 Amenities
o Gift wrapping
o Online scheduling
o Wifi (Free or Paid)
o Restroom
o Unisex restroom
o Bar onsite
o Good for kids
o Restaurant

o Baggage storage
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1 Highlights
o VeteranLed
o WomenlLed
o Active military discounts
o Live performances
o Play area

1 Offerings
o Sameday delivery
o Assembly service
o Installation service
o Repair services
o Coat check
o Help desk

1 Payments
o Cash only
o Checks

o Credit Cards (American Express, China Union Pay, Diners Club, Discover,
JCB, MasterCard, VISA)

o Debit Cards
o NFC mobile payments
1 Planning

o LGBTQ friendly
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o Transgendersafe space
SHORTNAME

Sharing your GMB profile is now easier than ever. The short names feature has cleaned
up long, messy URLSs. Located in the Info tab on GMB, you can add a short name for your
business by clicking on tle @ symbol. Once completegpu areready to share your new,

clean listing URL.
SERVICE AREAS
3000CCIEIC xEOE 11T AAl 3%/ AAAAOOA Ul 6O AOOE
new Service Areas feature on GMB addresses that problem. Service Area Busses can

now define their service areas by region, city, or ZIP code without having a physical

business address.
PRODUCTS

Google recently rolled out their new Products feature, which allows businesses to
catalogue their products right on their GMB profile. This feature is a great way to
stimulate consumer interaction, all without leaving your GMB profile. Users can scroll
through a carousel of product images, eacbpening into their own page with more

details, pricing, and related products from your business.

Each individual product page is an opportunity for a link to its relative page on your
AOOET AOOGS x AAOBHDS daduped it Bdlidktd>, allokihg businesses to

organize the listing as you see fit.
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The Fence Guys . (215)591-1591 : X

111 Domorah Dr, Montgomeryville

& See all products in Wood Fencing

: % IN STOCK NOW!
T o 4 - ﬁf’ Lattice Top Tongue & Groove

& ' : Distinctive privacy fence with custom options
. available.

& Learn more

Other products in this collection

SOCIAL ICONS

Google My Business has been hot and cold about linking social profiles to local business
listings, but it looks like they are here to stay! Located at the very bottom of the
knowledge panel, icons for Facebook, Instagram, LinkedIn, Twitter, YouTube, Myspac
Pinterest, SoundCloud, and Tumblcan be displayed. The process of adding these social
links deviates from the norm, requiring some quick coding that will alert Google which

social profiles are associated with your business website. With the help ofil T C1 A O
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Structured Data Markup Helper generating this code is as easy as copying and pasting
AEOAO Ul OO OEOA8O TFrEAAAAOE AT AAS

GOOGLE MARKETING KIT

The Google Marketing Kitgives businesses the ability to showcase outstanding customer
reviews from Google My Business on other platforms and in real life! Users can now
create custom posters, social posts, and videos that hightig5-star reviews, and other
business details. The Google Marketing Kit even offers free stickers to businesses that
promote interaction with their GMB profile, inviting customers to review, follow, or book

with the business on Google.
& Flager & Associates, PC Q <

OVERVIEW UPDATES REVIEWS ABOUT

& Flager & Associates, PC
@ Jun 25,2019

Gogle

(=

Flager & Associates, PC

We love hearing from our clients!

Learn more <:

ﬂ Flager & Associates, PC
& May 29, 2019
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The Fence G
5 welgnce uys <

OUTSTANDING

COMMUNICATION

INSTALLATION.

m

This ¥ % % % % review is from Mandy M

Thank you Mandy, it was a pleasure to work with you! Check
out our testimonials to see what else our happy customers
have to say!

PHOTOS & VIDEOS

GMB now offers businesses more control over photos displayed on their profile.
Businesses can choose the logo and cover photo that will be highlighted at the top of the
GMB listing, as well as a variety of additional photos throughout. Logos were previously
only displayed at the top of thdlisting but are now featured on Google Maps and search

results.
APPOINTMENT URLs & ONLINE RESERVATIONS

Google My Business now features the ability to provide a second link to your site, known
as the Appointment URLThis link is meant to direct search users directly to the place on
your site where they can schedule an appointment, place an order, or contact you for
more information. User experience is prioritized with this feature, as they are sent exactly
where they want to goz minimizing the time users spend clicking around on your site in
search of your contact page or form. For businesses that offer Online Reservations, GMB

partners with your site to allow users to book without ever leaving your listing!
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— o

(27) Boca Raton ~
cveralsdes iy Fort =
75 -::rn.(l;r!g:’e:f(:]g.t&; Laud%tdale
S. Taylor | |
DECORATING DEN wildlife. %5  oHollywood

INTERIORS '
'Miami/Beach
(21§ Miamic 7

See photos

‘Map data ©@2019 Google, INEGI

Decor & Unique Pieces - Decorating Den
Interiors

Website Save

Hours: Open - Closes 5PM ~
Phone: (254) 320-7940

| Appointments:jdecoratingden.com e e

GMB APP EXCLUSIVE FEATURES
Welcome Offers

Welcome Offers are a new feature that are, as of now, available exclusively to business
owners who utilize the Google My Business app. Owners can now create special Welcome
Offers as a way to incentivize search usersnany platform, to become new followers of

their business by offering a unique promotion.
Request a Quote Communications

Google has rolled out a new messaging feature that allows search users to directly contact
businesses without ever leaving the Google WBusiness listing. Business owners nowan
communicate with their customers directly from their GMB app. Once this feature is
OOOTAA T1Th A O2ANOAOO A 101 6Ad 1O O'AO A
When clicked on, the button prompts userdo select a Service Type, Date and Time
(When), input their Zip Code and provide optional project details. Service Types are

determined based on the Services that the business listing has already provided.
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& Request a quote

e Sending as Mackenzie Cronce

Harpoon Pest Solutions

5.0 % % % % % (80)

Pest control service in East Lansdowne,
Pennsylvania - Open

-+ Follow (2}

OVERVIEW UPDATES SERVICES REVIEWS  ABOUT

Service Type* v
) ®) . .
CALL MESSAGE  DIRECTIONS  WEBSITE
( REQUEST A QUOTE )
Zip code*

@ GOOGLE GUARANTEED

You've found a Google Guaranteed business. Get " i .
it done right or Google pays you back. Learn more Project details (optlonal)

S

9 110 Wildwood Ave, Lansdowne, PA Ea
19050 Lansddne

@ Closes soon: 5PM - Opens 8AM Thu v

More about Harpoon Pest Solutions Request

This business will see your public profile.
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How to Verify Your Google My Business Listing

After you have created your listing, you need to convince Google that you are the actual
business owner. The standard option is to validate your business by receiving a

confirmation code in a snail mail letter to your business address.
1 Verify Via Postcard

Log in to your Google My Business dashboard.

Make sure you select the right Google User when logging in.

If you havejust created your listing, you should still see a prompt like this at the top of

the page:
© \Verification needed Complete your listing
To finish your free listing, you'll o verify that you're authorized to Impr I ""\_
manage it. What you'll get with cust \
65% |
+/  Allow new customers to find you across Google //
Create promotional posts
(© Add hours 4

v
+/  Track business analytics
v

Respond to customer reviews -
(¢} Addlogo +

Verify now

For most businesses worldwide a postcard is the only way to verify your business.
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Choose a way to verify
n order to fully manage and represent this business on Google, you'll need to confirm that it's yours.

Select how you'd like to get a verification code. Learn more

Postcard by mail
Have a postcard with your code mailed to this address

May take up to 19 days to arrive

Joe Smith m

Some Business

2448 Maple Street, Wisconsin, Wl 12345

@ More options

-

4UpA ET OEA Al 1 OAAO 1T AIi Ah Ui 60O TAI A TO OEA A
After requesting the letter with the verification information, your listing status will still

look thesameAT A EO xEI 1 OAU O6AOEZAZEAAOQEI1T 1T AAAAAG
and entered the code.

Once you have received the postcard, follow the instructions and enter the code on the

card to verify your account.
1 Verify by Email or Phone
Select businessesnay be able to verify their business by phone or email instead. If your
AOOET AOGOG EO AT ECEAI Ah Uil O i Au OAT AAO AEOEAO
Confirm that your email or phone number is correct, and then select the verify option.
Enter the veirification code you receive to verify your Google My Business listing.
How Do you Optimize your Business Listing on Google?
To optimize your Google My Business listing, you should focus on three main things:

1 Showcase pictures that appeal to your idealustomers.
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1 Highlight information that is relevant to your ideal customers.

T Actively respond to and manage your reviews.

If you want to get to the next level, use business posts to keep customens to date on

menus and offers, get a booking button, add aqduct catalogue, and handle messages

directly through your profile.

Choosing the Right Google My Business Category

If you are unsure of what category is the right category, you can search for the type of

business you run in Google and

see what categories your

competition selected.If you see a
trend them amongst all of them
then you can probably assume
that is the category you should

choose.

In the example above we can see

that most construction
businesses in the Murray area
have themselves categorized as

some type of contractor.

Feel free to be specific if you

primarily provide one type of service.

Optimizing the Service Section

°
~ Q WD Steel
o

versity Y

Ruben’s Painting & Remodeling
0] e

WD Steele

# (1

6 KY-121 - (270) 761.937
W D Steele Construction Services LLC
624 N 4th St - (27 761-937

Adams Construction Inc
L. 8.8 .8 44

n

e

N12th St

WD Steele Construction

Services LLC
o) Adams Construction Inc
4 °
° Map data ©2018 Google
® ®
8 @
(8 @

3]
: o

1 From your Google My Business Dashboard go to the Info Screen

1 Scroll down until you see the sectionitled Services, click on it.
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1 You can create a section or add a service to a pegisting section.
1 Once a section is made you can addsarvicethat you offer.

1 You are given the option of listing a price as well.

= Google My Business Q 5 0@
iy rousm=a0u pm
. mne 74 X
Ardent Growth Digital Leild 00 am-S00 pm
Marketing
i y v, (270) 2525899 p
o=y
Ll &) Website v
= hitps://ardentgrowth.com/
P
Appointment URL
5w . Add URL
] Insigh
= Services
Add or edit items
*  Rew
[B  Messaging € Highlights s
Veteran-Led
=) P
B w = Ardent Growth is & digital marketing pd
consultancy that serves clients locally,
o nationally and globally.
= We're passionate about helping great
companies grow with SEO, SEM, PPC,
A
Manage locations
By Manage locaio m Opened on October 1, 2018 Zz

Attributes & Highlights

The Attributes/Highlights section allows you to add items depending on the industry

your business falls into.
These can include things like:
1 Woman-Led
1 VeteranLed
T Wifi
T Wheelchair Accessible
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Google My BusinessPhoto Guidelines & Optimization
1 Format: JPG or PNG
1 Size:Between 10 KB and 5 MB
T Minimum Resolution: 720px x 720px

1 Quality: Use highquality images. They should be in focus and welit and have no
significant alterations or excessive use of filters. In o#r words, the image should

represent reality.

It is especially important to add aprofile photo to your listing. Customers who see a nice
profile photo are a lot more likely to click on your
listing than another one that does not include a I S o “

photo.

Within 0.50 mi Sort by distance Open now America

Ensure that your photos are optimized for SEO by E
naming them appropriately with keywords. You ; ;".

can also optimize the photo by geotagging it with a il o ,’ 2 E
location by wusing free software such as F ey s s

https://tool.geoimgr.com/ Cook Out .

4.4 497)-$-1.5mi
Fast Food - 205 N 12th St
Burgers & BBQ fast-food chain

Do not upload images with generic file names (or
file names like IMG2018_05_21stead, think of

a proper name like (boxingup-pizzasfor-hungry-

customers.jpg).

What Types of Photos Can | Add to Google My Mae! £ Fiem & Wi a
. F'-\zza + 807 Wal-Mart Dr-

BUSII”IeSS') & 'l love eating here at Mr. B's. The

food is great and always arrives ..."

7 Cover Photos

1 Profile Photos

1 Other Photos
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Other people can add photos to youlisting as well. Do not just upload random photos of
your business. Make sure they are highquality photos with good lighting and

relevant. Your photos should portray what your business does.

Also use photos that perform well in both square and landscape ade because your
images will be formatted as rectangles on phones and squares on desktops. So, make sure

the primary focal point of your photo is near the middle.

Profile Photo Size

Cover Photo

1:1

Aspect Ratio

e phodos |

Clifford Law Offices PC

Whazahe Directizrm Sva

S Googhs reviFws

250 X 250 piXeIS (minimu m 120 X 120; Addras: 120N LaSala 51 3151 ’IHH_':'I!.-"J:I 1L &0
maximum 5200 x 5300) et 2ty
Appointenente: chMlondlas com

Cover Photos

Choose your cover photo carefully as it will be the primary image that appears whenever

your business is viewed in the search results.

Get a professional cover photo that will appeal to your ideal customers and as always,

make sure that it accuratey represents your business.
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A new photo module has also been added to listings. Photos uploaded by the business will

show up instantly in this module.

Cover Photo Size

16:9

Aspect Ratio

1080 x 608 pixels (minimum 480 x 270; maximum 2120 x 1192)

Shared Images Size

497 : 373

Aspect Ratio

497 x 373 pixels (minimum width 497; maximum 2048 x 2048)
Logos

If you have your logo set it will begin being displayed in the listing as wellike the way
your favicon is being displayed next to your website listings on mobile searchesjou can

set your logoby going to your GMB Dashboard and clicking on Photos in the Kfand

menu.

If you do not already have one set, go ahead and stou can click the pencil icon next to

your logo if you want to modify oneyou havealready set in the past.
Google My Business Video Guidelines
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Video content performs very well online and is growing rapidlyDo notjust add random

videos.Ensure your videosare notshaky andare notshot in portrait mode.
Google My Business Video Requirements
Video posted on your listing must be
T 30 seconds or shorter
1 100 MB or smaller
T 720p resolution or higher
Google My Business Review Guidelines

Youwant your customers to leave online reviewsYou can encourage customers to leave
reviews by simply asking them and by also responding to reviews that customers to leave
you. Make sureyou are following the rules though. Do notforget to get reviews across

other major online platforms as well.

When customers see that you engage with the people who post on your listing it makes

them much more likely to say something as well.
1 If areview is positive, thank the customer.
1 If they are negative, be kind andittempt to make things right if you can.

Do notget into a war with someone just because they leave you a bad online review.

47
CONTACT ME TO SET UP & OPTIMIZE YOUR GOOGLE BUSINESS PAGE FOR YOU!
randi@rajemarketing.comr 949484-5929



mailto:randi@rajemarketing.com

RAJE MARKETING

DOMINATING DIGITAL SPACE
Google Business Page Training

a 22 reviows o Don't do this

Rude staff. Dirty and broken equipment. Dirty locker rooms.
money.

s like feet everywhere! Not worth the

Response from the owner < mon g

This is a member from the Murray location that is mad because she never cancelled her month to
month membership and was 3 months past due. We waived all of her late fees and told her we would
make sure to cancel her immediately instead of having to give our usual 30 day notice. She will never

be welcome back to our facility due to the inappropriate way she treated our staff.

Also, nothing is dirty or broken. Our facilities speak for themselves! Come take a tour and you will see
how well kept and new everything is.

How Can | Remove Negative Reviews from My Listing?

You cannot remove customer reviews from your listing just because it is neoee.
However, Google does allow you to dispute fake reviews. Note that there is no guarantee

that it will be removed just because you dispute it though.
How Do | Dispute a Fake Review on My Google Listing?
1 From your Business Dashboard click oReviews (located on the left side)

1 Find the review you want to flag, click on the three little dots in the upperight

hand corner of the review.

17 #1 EAE O&1 AC AO ET APPOI POEAOAS

1 You can follow up on the status of your dispute by clicking on the Support optio

from the left-hand menu.

1 You can also file éegal removal request formas well. But be aware, the standard

is sethigh for libel. If it is something that is extreme, you may want to get legal

counsel to reach out the legal department at Google.
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How Do | Turn Off Reviews for My Google Listing?

There is no way to turn off your reviews on Google. If yodo not like the reviews people

leave your bes bet is to respond kindly to those reviews and attempt to resolve the issue.

Even ifit is a fake review; respond to it as if it were a legitimate complaint whilgou are

waiting for Google todecideafter you have flagged it for a dispute.

While it may seem unfair or scary to let

Kroger @

the reputation of your business be in the
hands of the consumer? the truth is, it

[ ) 1
o8 G 77 :»' < :

has always been this waylt is just more S & o J—— 'i l,l
‘ ! o ”:ii See outside

apparent now. Do not livelinfear of Turner's Barber Shop & Shaving Parlor

reviews. Instead, handle vyourself 4.7 Jekkkk 93 Google reviews Websits | | Directions

Barber shop in Columbus, Ohio

BOOK ONLINE

Address: 1249 N High St, Columbus, OH 43201
Hours: Open today - 10AM-7PM ~

Products and Services: places.singleplatform.com
Phone: (614) 560-1238

professionally online when responding to

them and you will still look good to the
people who matter 2 your ideal

customers.
Suggest an edit

Can | Embed My Google Reviews on My Reviews from the web

Facebook Booksy

Website? 5/5 5/5
Yes. There are a variety of options to Popular times ridays <
embed your Google reviewson your Mowe isusllyasbusy a6l gate

website.
Activate Your Booking Button

Having abooking button on your GMBlisting can be a powerful addition to your ability
to generate leads.Businesses in supported regions that have integrated with one of
" T T Cc3udbdrdd booking/reservation partners will be eligible to active this enhanced
GMB feature.

Google My Business Messaging
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If your business listing has beenverified, you can enable messagingMessaging is a
powerful tool to utilize, especially ifyou aretrying to attract younger audiences to your
business.
) £ UT 06 0A OT AT I £ OOAAT A EAOGET ¢ Al EAT 0O O0OA@O
party applications or even the officialGoogle Voiceapp and let them text that application
instead. They will never know the difference and you can usually restrict the times in
which an app will send you notifications by

tweaking your app settings on your phone.

Do not underestimate how many leads you could
lose out on by not enabling this optionlt is not
uncommon for a person under 35 to never become
a lead because they jusio not like talking on the

phone.
To Enable Messaging for GMB:

1 From the Dashboardclick onMessagesn
the left-hand side.

7 Click Enable

Google provides extensive guideline® abide by
for business owners using the Messaging feature.

Once enabled, the option to message you will show up for users on mobile.
Can | Manage GMBMessages from My Desktop Computer?

Update for June 2020It is nhow possible to manage your messages from your desktop
computer (laptops as well). Google has allowed potential customers to message business
from Google Maps and Google Search so long as thayg Google My Business set ug.he
downside was that you had to message folks back using your GMB app, as there was no

way to do it via a computer.
Google My Business Posts
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Think of GMB Posts in a similar fashion to posts on Facebook.

Google offers anotler avenue to provide potential customers with info about your
business. Keep things active on Google and maintain an omnichannel approach to

marketing.
Where Do Google My Business Posts Appear?

These posts appear in the posts tab for users on mobile and ddoogle My Business
Websites.According to Google, posts may also appear on Maps, Search, and the Overview

tab for listings based on various signals.

What Can Google My Business Posts Contain?

Google My Business Posts can contain text, photos, and videos
Types of Posts

Right now, there are 4 types of posts:

1 7TEAO0B8 O . Ahese@rk @8 cdntaining general info you want to provide to
the public.

1 Event Postsif you are planning on hosting an event, you can use this post to
promote that. These are greafor venues andrestaurants, but Universities can

take advantage of this feature as well. These types of post require:
o Title
o Start/End Dates/Times
You can also add a photo/video to posts like this, CTAs, and other information.

1 Offer Postsif you areoffering any type of promo deal you can use this type of post

to let people know.

1 Product Posts:You can use these to really highlight a specific product your
business sells. For example, a clothing store may highlightliae of shoes they

carry.
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How to edit your business on Google

. AAA O1 AAEO ET & OI AOGETT 11T Ui 6o 'iiciA -u
9 Sign in to Google My Business.
T/ PAT OEA 11T AAOGEIT Ui O6A 1 EEA Oi AAEOS
1 Inthe menu on the left, click Info.
1 Click the pencil icon to make your edits. If yowant to remove a section, click

the X. When you are finished, click Apply.

Keep in mind that it can take up to 60 days for the edit to appear. There may be some

information, from other sources, that cannot be edited.
How to add multiple locations on Google My Business

If you have opened a new location or just created a profile and need to add additional

locations, follow these steps.

1 From your Google My Business dashboard, click Manage locations in the-left
hand menu.
Click the blue Add location button onhe right.
Type in your business name and click Create a new business with this name.

1 Fillin the information and request verification.

Another option is to go to Google Maps and drop a pin on the location you would like
to add. Click Add a missing place ithe left menu. Fill in the details then select Claim

this business.If you have more than 10 locations, you can add them in bulk.
How to mark a business or location as temporarily closed

If you need to close seasonally or temporarily, mark your businesssaemporarily
closed. Doing this ensures customers are up to date without affecting your local search

ranking.
How to mark your business as temporarily closed:

1. Sign in toGoogle My Business
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2. ClickInfo in the left menu.
3. Look for the Close this business on Google section on the right.
4. ClickMark as temporarily closed .

To set special hours for holidays or other circumstances, clidkfo in the left menu,

then Special Hours
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If you have not already created a business listing on Google My Business, it is time for you

get started and create oneBelow, we quickly outline all the necessary steps to creating

your first listing.
Step #1: Log in to Your Google Account

1 The first thing you need to do is visit google.com/business and click the manage

now button.

Engage with
customers on
Google for free

1 Next, the website will prompt you to login to an existing Google account.
The email and username you use for Gmail, Google Docs, Google Analytics, or any
other Google product will work.

f IfyouAT TaBe@dy have a Google account, you negmcreate one.

Once logged in, Google will automatically start the process of creating your first

listing.

Step #2: Find Your Google Maps Listing if It Exists
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Find and manage your business

Q_ Type your business name

= Google

Refresh Salon & Spa

Refresh Salon & Spa

0

24th A Main Road, Parangi Palaya, HSR

OVERVIEW REVIEWS PHOTOS ABOUT

Can't find your business?

Add your business to Google

OEA AOOET Adxatedianx dffii® bubiress lisfnig A C A Oh

exists on Google Maps.

If you find an existing listing, select it and move on.
T )& OEAOA EO 11

bottom of the page.

AGEOOET C
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for Google, your customers may have created a profile for ydtis particularly common

in typical consumer-facing brick-and-mortar businesses like restaurants, hair salons,

Type in your exact busines name and location to check if your business already
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Palomar

Ll Pala Mountain

dl
o v Nati
5]
Oceanside  Vista
Carlsbad @
ﬂ If you are 5] Escondido
tryl ng to © Acioc electric so1
. E.R Electric
Clalm 1.9 Laurence Kolb
Electricia Electric, Inc
ownership 066 6 & | e
@ @ @& ® Q90
Of your Directions S;e N;;'/Dy‘ Senc;o/your ;;ve Steglitz Puwer@ oorggi‘:ig;ns‘mmion
phone
listing, do san iega
© 4858 Mercury St #202, San Diego, CA 92111 - @
not do th e . E . RVJ2+59 San Diego, California LR
A @ erelectricsd.com @ =
SearChlng R.  (858)877-8229 {1>'ijfuia-nia.
from Wlthln ® Open now: Open 24 hours Vv
©  Addalabel Isla Coronado
Maps and
click the
030¢CcAOO AT AAEOS 1 POETT 8
AEEO 4&£01 AOGEiIT OADPO EIT O -gehdra@d BontentAferédw OUOOA

information about businesses.

You can suggest edits, and Google may implement the changes, but you will not have any

ownership over your profile.
You will not be able to answer questions or messages or set specific cover images.
Step #3: Set Your Business Name

The next step is exceedingly simple. All you must do is type in the name of your business
AT A Al EAE OEA O. AgbOGs AOOOIT 8
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¢  What's the name of your business?

Business name

=L Your Business

By continuing you agree to the following Terms of
Service and Privacy Policy

If you have a common business name, or if you are managing a chain store/restaurant,

make sure you include the location in the name.
Depending on the size of your city, a city, district, or street name will be appropriate.
Step #4: Choose Your Business Category

1 Once you have set the name for your business, Google wants to know how to
categorize it.

1 Focus on getting it right from the getgo, asit will help searchers find your
business.

1 4UPET ¢ OI i AOEET ¢ EI 061 OEA O" OOEI-davinO

p]
>\
(@}

menu of related options.
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¢ Choose the category that fits your
business best

This helps customers find you if they are looking for a
business like yours. Learn more

Business category

o Restauran

Restaurant
Restaurant supply store

Rice restaurant
n Vegan restaurant

Tuscan restaurant
Tofu restaurant
Taco restaurant
Swiss restaurant
Sundae restaurant
Hakka restaurant
Suppon restaurant

§| “a g;i@urant

1 Make sure you select a specific option that is relevant to your ideal customers.
For example, ifyouard AT ACET ¢ A OAOOAOOAT Oh O11 AGO
POT AAAT U AT160 xAT O OI OAOOI A &£ O 02A00AC

1 Choose a suitable option that reflects your cuisine or theme of your restaurant, for
AGAl BT Ah O* ADAT AORA BRODAOOAT 66 1T O O! 00

9 /1TAA Ui O EAOA OAOOI AA 11T OEA OECEO 1P

eV

Step #5: Add Your Business Location

1 If you have a physical location for your business, other than a home office, you

need to add the address of your business.

1 First, sellAO O9AO06 AT A Ai EAE OEA O. AgbHo AOOOI |

register a location.
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¢ Do you want to add a location
customers can visit, like a store or
office?

This location will show up on Google Maps and Search when
customers are looking for your business

QO VYes
O No

1 Then, type in your registered street address, including street numbers, building

names, and floor/froom number.

< What's the address?

Q United States -
Street address
That St Add Line
City
Leesburg
ZIP code
Florida - 34748

T o0l AAAA xEOE OEA O. AgOd AOOOIT 8

1 Google will now show yu a list of potential businesses that might be your listing.
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& Is this your business?

It looks like your business might already have a listing on
Google Search or Maps. If you see your business below,
select it, and we'll help improve your listing.

(O That! Company

4646 That Street
+1 352-319-0222

(O The UPS Store

27615 US Hwy 27 Ste 109

+1 352-365-6111

(O THE CARDONA LAW FIRM, LLC

1012 W Main St
+1 352-728-5557

(® None of these

T 17T0xA0 OEA O) O OEEO UI OO 1 EOOEICed bPOIIDBC
1 Finally, Google will want to confirm your location by dropping a pin on the map.
1 If you work from home and provide aservice, you can set up a box at the UPS store

IO PI 0O 1T ##ZEAA8 " A OOOA Oi OOA OEA EOIIT A

can cancel the box after you receive your verification code if needed.
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Wheére are you located?
Drag and zoom the map and position the marker on the exact spot where your
business is located.
The Paul Revere House @ Map Satellite
7%
Union Oyster House it
New England Aquarium D
Hyatt :
. : ® BaStOn Ao
street Church 0 @ -
Boston
wblic Common Boston Children's 3
n Museum The Institute of
f @ o Contemporary Art
Essex g )
) Gy =
LEATHER 4. .. {50)
' DISTRICT M8V 34 @
L E Rockland Trust
LAG e 4 Bank Pavilion
@ w e W tir
Boston Convention o @ Boston W t +
and Exhibition Center
aters Park &
0 o —
Reseryed Channel o
L53) SO LG TSN Map datz 22019 Google  Terms of Use
e — S —-

{1 If the original pin Google suggests 81 OOAAOh Al EAE O. Agbo Oil
your business and move on.

Step #6 (Optional): Set Your Delivery/Service Area

1 If you offer delivery or have a set service area for your business, you can choose

to register this as well.
RORAO DEABT OGAOOA OEAI 1T OOOEAA (U
O 18

O
0¢
O\
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¢ Do you also serve customers outside
this location?

For example, if you visit or deliver to your customers, you can
let them know where you are willing to go

QO Yes, | also serve them outside my location

O No,Idont

1 From here, you can search and select larger areas in your city that your business

Serves.

< Add the areas you serve (optional)

You can list your service areas below. They will show up on
your listing and help bring relevant customers.

Search and select areas

Q Manhattan, New York

You can change and add more later

l

/I TAA Ui &6 EAOGA OAI AAOGAA OEA 1 AET AOAAON

on.
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1 You can also edit or add more areas after you have already created your listing.

Step #7: Set Your Contact Details

The next step is to register your contact details.

< What contact details do you want to
show to customers?

Help customers get in touch by including this info on your
listing (optional)

. = Contact phone number
® ® Current website URL
O | don't need a website
O Get a free website based on your info

See details

T 3A0 UT 60 AOOET AGO PEITA 10i ARO AT A xAAOE(
move onto the next step.

Step #8: Toggle Email Notifications

The last step before you can take your listing live is to toggle whether you want to receive
tips, recommendations, and notifications about your business profile by emalf. you are
a consumer businessvith a lot of clients that leave reviews or ask questions, having email

notifications turned on can help you be prompt with responses.
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< Stay in the know

Would you like to receive communications with personalized
tips and recommendations to improve your business's
presence on Google?

QO Yes
@® No

Next

T)A& Al Ui &6 xAT O EO OI AOAAOA AT A T POEI E
UAOT & 1117 xAOhntdi AAO O. 16 AT A Al
Step #9: Finalize Your Listing
1 You have reached the final step.
< Finish and manage this listing
You'll be able to manage Your Business on Google.
v/ Promote your business with photos and posts
v/ Track business analytics to understand your
customers
v/ Respond to customer reviews
#1 EAEET C O&ETEOEO6 xEI I OAOA Ui 6O AOOET AGO

control of the listing yet.
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But before you get full control over your Google listing, andan interact with your
customers through answering reviews, questions, and messages, you need to verify that

you are the owner of the business that you created the profile for.
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Reviews are incredibly important to your business and they carmnfluence customer
decisions in several ways. This includes both positive and negative reviews. Positive
reviews may be sponsored or false, whereas no company will pay for negative reviews.
However, public negative reviews are a way for a business to shoage their customer
service. These complaints work as a powerful counterweight to increase the validity of
positive reviews. All of this depends on your business receiving any reviews at all. How

do you increase Google reviews?
Here Are Our 11 Tricks to Inc rease Google Reviews
1. Make Sure Users Can Leave Reviews

The number one thing you need to do tbuild up your Google reviewss to make sure
you have a Google My Business (GMB) page. It may seem obvious, but many small
businessesdo not realize they are not obviously and immediately given a GMB page
simply because they exist. They need to register the page and fill out the information

completely.

Once that page is created, fleshed out and verified, it can begincullect reviews. Older
businesses with aGoogle Places page will find that it has been transferred to a local GMB

page, offering a solid starting point for a flesheaut profile.
2. Ask!

Most times, the easiest way to get more reviews is to ask for them. Often, your customers
will purchase a praduct and have a satisfactory experience using it, but they will never
think to go back to your page and leave a review. The same goes for services, though some
industries ? hospitality and restaurants in particular ? find it easier to accumulate
reviews. Ideally, they will have followed one of your social media accounts or signed up
for your newsletter as part of the purchase process. These are avenues you can use to ask
your customers for honest reviews. Even mediocre reviews are better than no reviews at

all.
3. Make it Easy to Leave a Review
68
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To gather as many reviews as possible, link as closely to the review form as you can.
Instead of linking to your basic GMB page or your website itself, link directly to the review
page. Ensure a usemust click as fewtimes as possible to reach the review page. If they
must hunt through your profile or your website for your GMB Local page and then hunt

through that page for where to leave a reviewthey will turn away.

Consider each additional step a point offailure where you will lose some percentage of

your possible reviews.
4. Avoid Buying or Faking Reviews

Writing reviews of your own business from personal accounts, buying reviews from
accounts that leave purchased reviews are all signs that your businelsas something to
hide. It is also illegal in many industries such as the medical fieldAn additional risk of
purchased reviews is that, when those false accounts are removed, your reviews may be

removed as well. At the very least, they lose credibilitypo not buy fake reviews.
5. Get Reviewed Elsewhere

Bringing in reviews through GMB is one thing, but yodo notwant to put all your eggs in

ITA POl OAOAEAT AAOEAO8 01 AT OU T £ OOAOO DPOAEA
one of the many other ges offering business reviews.

If you have no reviews on any of these sites, but plenty on GMB, your reviews look
purchased. When asking for reviews, ask for them through any popular review site, not

just Google. Allow your users to choose the site ofeir preference. Some users will also

go the extra mile to post reviews on several sites.
6. Address Negative Reviews Quickly and Personally

You will inevitably garner a few bad reviews.One or two-star reviews should be
addressed as they appear, which mea you need to monitor your reviews frequently Do
not delete bad reviews; users will knowyou aredoing so,and theydo notforget. Instead,
address each negative review in the comments on that review. Ask the reviewer to get in

touch with your customer service department and work with them to make things right.
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If they cannot be satisfiede and somewill not 2 do notsweat,it. If you can satisfy others,

ask them to reply to their original review.
7. Use QR Codes to Link to Review Pages

Mobile devices ae ubiquitous among most shoppers today. This means nearly every
consumer canscan a QR code and visit the site it links to. Printing a QR code on your
promotional material, receipts, or any other location that users see is a great way to link
directly to a review page. This passively and effectively encourages users to leave reviews

once they scan the code and see where it leads.
8. Encourage Public Testimonials

Nearly every businesswill receive an unsolicited review at some point. These comments,
when negative, present an opportunity to provide customer service. What do you do,

then, whenthey are positive?

A private communication cannot be taken and used publicly without the permision of
the sender. What you can do, however, reply and ask them to post their review on GMB
and other review sites.This allows you to bring private reviews, which are doing you no

good, into a public spotlight.

9. Add a CTA via Your Newsletter

|
U / CALL T0 Action

COOL PEOPLE MAKE COOL THINGS
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The footer of your website andof your newsletter is a great place to add a link to your
GMB profile, with an attached calto-action. The users on your mailing list generally like
your products or services andhey aretypically willing to leave reviews when they think

about it and have the time.

An appropriate time when they often are in the right mindset to leave a review is when
they are reading your newsletter. A link at the bottom of that newsletter isamazingly

effective.
10. Review Partners and Other Bu sinesses

Youdo not have to getall your reviews from customers. Many businesses have partners
in the industry. One trick you can use is to leave reviews of those businesses on their
pages. Itwill not always work, butoccasionally those businesses will r@procate by
leaving their own reviews on your pageThis helps build your business relationship and

boosts your reviews at the same time.
11. Provide Review -Worthy Service

You can use all the tricks in the book to bring in reviews, but theyill not help you if you
do not provide a stellar service or product worthy of those reviews. If no one is satisfied
with your service, no one will want to leave a positive review on youpage. Make sure

your customer service is up to snuff and your products are satisfactory.

You will begin bringing in reviews organically and the rest of these tips will help you

encourage more.
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Any business today needs targeted visibility on Google. Most businesses know that this
requires optimizing their website and Google Ads, but what mosio not know is that
there is a third entity that also needs optimizing: their Google business listing. Officially
known as your Business Profile, this powerful listing is a dynamic snapshot of your
business that highlights your best features and enables potenti@ustomers to quickly
find, learn about, and engage with you all from the SERP. The best partPis completely

free.
What does an optimized Google Business Profile look like?

Before we get into the strategieslet us make surewe are on the same page abhat what
an optimized Business Profile looks like and why you need one. To help you visualize
what you are striving for and why, let us look at a mockup of an incomplete Google

Business Profile versus a complete and optimized one.

Unoptimized Optimize

Q
4 A Photos
M';’ = 1 <+
* Bare and unattractive 3 2 s 3
* Does not signal to consumers that Carl’s Electric Ernie’s Electric
this is a trustworthy/active business  oisctions save Webate  Directions Save <4— Website
* Does not invite engagement \ * %k 185 Google reviews @—ReEViews/ratings

<— Category
Address: 123 Easy St, Smalitown, MA 02483 i
Phone: (781) 556-3837 Famiy owned and operated business providing electrical and
HVAC instalations and repairs.

Suggest an edit ' Own this business?

Address: 123 Easy S, Smaltown, MA 02483

Add missing information 2M- 4— Hours

Add business hours Phene: (781) 5553837 —Phone
Add website

€ Send to your phone Seca

uestions & answers A . .

Q % Ask 8 quaation Answered qU(‘SUOHS
Be the first 1o ask a question

Questions & answers

Q: Do you charge a senvice fee? e
Reviews from the web PN o 2
Bo the irst 10 roview A: We do not charge any service or overtime fees. We'll always only

charge you the fixed price we agreed 1o in the confract.

See all questions (16

Reviews from the web
4.4/5 rFacevon 515 Ange's Ust
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show even more when you scroll. This diagrardoes notencompassall the features of an
optimized Google Business Profile, but it does give you an idea of how much more

attractive and engaging an optimized profile is.
How to optimize your Google Business Profile

Now that you see that optimizing your Google Business Profiie the key to getting found
ET 1TAAl OAAOAEh OOATAET C 100 AAT OA Al i PAOEC
to get to work on doing just that. Here are 13 ways you can turn your Google Business

Profile into a 24/7 marketing and lead generation tml for your local business.
1. Create a Google My Business account

First and foremost,it is important to note here that a Google Business Profile a separate
entity from a Google My Business account. The latter is used to gain access to and
optimize the former which means thatto make the optimizations laid out in this guide,
you need to have a Google My Business account and then tell Google to connect it with

your Google Business Profile.

To create an account, head to Google.com/business and sign inthwithe regular
Google/Gmail account you use for your business (as opposed to your personal Gmail, if

you have one).
2. Complete every section

The completeness of your Google Business Profile not only helps Google to rank you
higher in local search resultsput it also increases the number of actions customers take
when they find your profile. There isa lot of information to provide, so here are some

guidelines for prioritizing.
These aspects of your profile should be completed right away:
1 Name

1 Address
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1 Phone
1 Website
1 Hours

These sections take a bit more time and thought:

1 Category and Attributes

1 Products and services

1 From the business

1 Questions and answers (Ownegenerated queries)
These sections are ongoing:

1 Posts

1 Reviews

1 Questions and answergConsumergenerated)

= Google My Business = @

Your Business
123 Main Street

o= Heme . - - {5 viewon Seamh
=il -
—sai
Paosia 9 Wiew an Mags

g Your Business & o Shase your B [

HVAC
th

i C o

=
= sagir

@ 123 Main Street Boston, MA 02127 & Google Assistant calls A
[ T
= (@)  Addsendcs area &

| 1 rmation

=

(D  sundsy & az1n
Zhg Monday 4

Tussday
Wednesday

i~ e — 2
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3. Be meticulous with contact information
Here are the steps for optimizing the contact information in your Google Business Profile:

1. Make sure your business name is identical to the one you use on your store
signage. In other words, exactly as it appears in the real world. Adding location
TAIA jOT1AOO EOG O kéywordsis obsiddréd Adarh bylGAdgld q 1 O
and you could be penalized.

2. Make sure that both your business name and address exactly match your
other listings across the web. 4EEO [ AAT O OOEI ¢ 0006 00
OAT I PAT U6 AT 1 OEOOAT Ol us i1 clAsC

O Al ¢l OEC
account when assessing your credibility.

Qu

3. Indicate both your regular and holiday hours. This encourages customers to
visit you and avoids the potential of a negative review left by someone who took
the trip out to your store only to find it was closed.

4.70EOA UI 00 OA&OII
description

The first thing to note is that the brief
description that appears just below your
business name in your Business Profile is
not actually in your control. This is the

editorial summary that Google writes to

ensure consistency across the platform.

Local pub in namesake former union office crafting

Thls descrlptlon |S not |n your ControBut locally sourced comfort food & creative drinks.

Dine-in - Late-night food - Comfort food

the good news is that Google does fairly

goodjob at coming up with descriptions.
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The description you do have control over
EO OEA O&OI T OEA AO(
Google My Business account dashboard.

This section appears lower in your

profile, often under the reviews section.

S ~ Az oA

z

47 T DOEIi EUA OEA OA&O0i i OEA AOOETI AOOO6 OAAOBEI I

z

T Use all 750 characters, with key information in the first 250 characters.
1 Repurpose content from your "About Us" page anission gatement.
1 Use keywords your audience uses to find businesses like yours.

1 Do notrepeat any information already visible in the other sections of your profile.
Use this space to talk about what sets you apart from competitors and what

customers like most about your business.
1 Do notinclude links or HTML.

5. Choose a category
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™ o
Lynnes Nissant( .7

\Narssge

* = See outside

Relocation Crew Inc

Website Directions Save

I Moving company in Bloomfield, New Jerseyl

Address: 16 Orange St, Bloomfield, NJ 07003

Hours: Open - Closes 8PM ~
: T — T

Your cakegory appears in the top portion of your Google Business Profile.

Google offers a set number of categories, #ois important to choose the correct ones.
Here ishow to optimize your Google Business Profilasing categories:
1 Be specific. If youareanalOAT T T h AET T OA O. AEl 3youl 16 Al

sz A s o~ X

are A OAOOAOOAT Oh AET T OA O%wCUBPOEAT 2A006ANOC
OAOEAO OEAT OEI Bl tlowd sRadcatddoriedvilGagpéar dnceA OT D
you start typing, but you can also see tull list of GMB categorieshere to ensure
you find the most specific one for your business (there are ovet,000 categories
O EOB6O0 xi OOE OEA 1171EQS

1 Choose secondary categories. Many businesses fall into multiple categories. Set
your primary category to your chief offering (for example0' OT AAOU 3 01 OAb6
OEAT AETT OA AAAEOEIT T Al AAOACIi OEAO OEAO At
IO O0'1 001 AO 'O AAROU 301 OA86o

1 Do not overdo it. You want Google to connect you with consumers who need your
service, so choose only categories that matcloyr offering. For example, ifjou are
AT Apbil EAT AA OAPAEO AOOET AOOh OAI AAO O! BE
30pbPI EAO86 4AAETEAAIT U Ul O Al O00PPI U OAO
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offering of your business. (Pro tip:Do not confuse caegories with products or

attributes, which are separate sections.)

Also, keep in mind that Google might ask you to verify your business if you edit

your category list or add multiple. This is just to ensure accuracy across their

platform.

6. Selectapplicable attributes

As we just mentioned, once you choose a category, Google will give you a list of attributes

you can check off to further describe your business. Attributes are special features

that potential customersO A A E

Nick's Pizza

Website Directions Save
4.6 100 Google reviews
S - Pizza restaurant

Old-school pizza parlor preparing rectangular pies with a standard selection of

toppings.

X Dine-in - v Takeout - v Delivery

Address: 164 Merrimac St, Newburyport, MA 01950

I OOh brEGEAO AGC B AE §BEG AR x E

-

Attributes are not specific to the Google My Business platform (review sites like Yelp have

OEAi R 0611 g8 " 060

' drdnarhA 61CE EARO OBDEIAIOO ABT a; A0l OEE|

OPi DOI AO &£ O OOAOAI ADO6 8

7. Add photos

According to Google, customers are 42% more likely to request driving directions to a

business if its Business Profildas photos, and 35% more likely to click through to its

website. Furthermore, aBrightLocal studyshowed that businesses with more than 100

photos get 520% more calls, 2,717% more direction requests, and 1,065% more website

clicks than the average business.
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A4EEO Al AOT 860 i1 AAT Ul O OEI OIA ¢i AOAUU AT A AA

Follow these tips to use photos to optimize your GooglBusiness Profile:

1 Add at least one new photo every seven days.

T For your thumbnail photo, upload your logo.

1 For your cover photo, use something that besepresents your brande AOO AT 160

fuss over this because Google will display different feature photos dending on

the search query.

9 &1 O

I OEAO CAT AOAI

phibio Quideitmesf@ fpdeAicatiods|but' T 1 C1 A

be sure to include happy customers, interior and exterior views, and team photos.

1 No stock photos, and no photos with special effects or brandy. Google is trying

to represent your business as it appears in the real world.

T Focus on quality images that have clear depictions (to align with imagenriched

results).

Google

wedding dress wilmington nc

Camille’s of Wilmington

4.3 (87) - Bridal shop
Wilmington, NC - In Ogden Market Place
Open - Closes 6PM - (910) 471-4212
Mainstay for wedding gowns & formalwear

Coastal Knot Bridal

4.6 (37) - Bridal shop
Wilmington, NC

Open - Closes 6PM - (910) 619-0028
Stylish bridalwear in an upscale setting

David’s Bridal
47 (887) - 885 - Bridal shop
Wilmington, NC - In Mayfaire

Closed - Opens 10:30AM Wed - (910) 509-4039

Special-occasion & wedding gowns

= More places

x 4 Q

19
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Google will pull a specific photfsom a Business Profile and displaydirectly in local results

if it matches the keyword searched.

1 Geotag your photos to further indicate to Google your prominence in your area.

1 Addvideos, too!

A S

1 50A "1 1 ClA8O 3a0xiB800phéidiodour plofildd O
8. Get Google reviews
If you were to get a list of businesses in search results like the one below, which one would

you be most likely to choose? The one with four attractive yellow stars or one of the two

below with no reviews at all?

82
CONTACT ME TO SET UP & OPTIMIZE YOUR GOOGLE BUSINESS PAGE FOR YOU!
randi@rajemarketing.comr 949484-5929



mailto:randi@rajemarketing.com
https://support.google.com/maps/answer/7011737

RAJE MARKETING

DOMINATING DIGITAL SPACE
Google Business Page Training

i 9 MCT Computer
&
D) °
L J
o @)
WVE Computer Systems‘ Computer Escape
o
Randolph
Canton (139)
Rating~ Hours ~
Computer Escape
42 (28) - Computer repair service ®
73 N Main St
Open - Closes 6PM - (781) 961-1234 WEBSITE
 In-store pickup
MCT Computer
No reviews - Computer repair service @
1191 N Main St #202 WEBSITE
Open - Closes 7PM - (781) 534-9811
WVE Computer Systems
No reviews - Computer repair service @
141 Memorial Pkwy - In Randolph Plaza WEBSITE

Open - Closes 8PM - (781) 953-7149

= More places

Map data ©2020

@

DIRECTIONS

®

DIRECTIONS

@

DIRECTIONS

Google knows that reviews are thétl influence on consumer buying, so this is &ey
ranking factor in their algorithm. You can also see for yourself the impact of reviews on

ranking. For most searches performed on Google, the firhree local results that appear

j ET

xEAO EO EIT I0AAEAQ GAOAR OEAAAINT A xEOE

ratings:
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Clez ~
° . 9 Cleaning Service

® ofxc!u‘.nﬂ' Maids U
eoe © o °
‘e
GO gle cleaning services brighton ma

Exclusive Maids

* %k % & (17 ® @®
Flying Prince House Cleaning 3

* ok & Kk k(3 ®
Cleaning Service

%k ok &

e
©

In addition, Google may also display a Business Profile in search results if it has reviews
that contain those keywords.Google will embolden keywords in your reviews to further

validate relevancy.
To optimize your Google Business Profile with reviews, follow these tips:

1 Start with your long-time, loyal customers to get the momentum going.

1 Make it as easy apossible for customers by creating aeview shortcut link or
using7 E E O A O shértouE limkgenerator (both are free).

1  Ask!62% of customers willwrite a review if asked. Do 8 via email, text, social

media, and irperson conversations.

1 Remind customers that reviewsare notjust for your benefit; they help people who

have the same pain points as them to find a solution and make informed decisions.

17 (AGA A 02 A0OE A xwetsite Bith @ BTAItol leave bn®.O
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1 Respond to reviews. This feedback incentivizes additional customers to leave
theirs, reveals a lot about your business to prospects, anchproves your local
SEO.

Be careful not incentivize reviews with discounts, gifts, orcash, thougk that is not

allowed.
9. Post to your Google Business Profile

Just like with social media platforms, you can post to your Google Business Profile about
announcements, offers, events, and products. Posts are created in your Google My
Business dOEAT AOA AT A OEi x Ob 11 OEA O5PAAOAGe O
Business Profile. However, they might become more prominent based on the search

query.
(AOA8O Ei x PIi OO0 EAI P Ui O O 1 BOEI EUA Ui 00
1 Posts increase the number of@ions taken by consumers who find your profile.

1 Posting regularly sends positive ranking signals to Google in the same way that

adding photos does.

1 Consumers have higher intent on search engines versus other posting platforms
(i.e., Facebook anthstagram, where they are leisurely scrolling), so they are more

likely to engage with your Google posts.

1 Consumers can follow your Business Profile and get notified of new posts and

updates.
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Your Google My Business posts will even appear on Magsfreeadvertising for your local

business!
Here are your tips for optimizing your Google Business Profileith posts:

1 Post regularly. Not just to send signals to Google, but also because certain post

types expire every seven days.

1 Use event and offer posts fomarketing campaigns that have a timeline. You can

choose a date range and the posts will stay live for the duration of that timeline.
T Include links and CTAsin every post.

1 As of writing this post, there is currently a COVIEL9 post type, which we'd
encourage you to use tceffectively communicate with your audience during the

pandemic.
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10. Ask and answer questions

PR Crcord P

Piece Brewer
Damen(d ‘ &Y

woecane D950 F

Have you noticed on Amazon that in addition

to the product description and customer

reviews, there is a section for questions and | -
Art + Science Salon Wicker Park

Wehsite Directions Save

Google Business Profiles. 15 Hkk KA 67 Gongle revisws

Hair salon in Chicago, lllinois

answers? Google offers the same feature in

Address: 1554 N Milwaukee Ave, Chicago, IL 60622
Hours: Closed - Opens 10AM ~
Phone: (773) 227-4247

Answers to these questions may be the

impetus for a customer deciding to choose

Suggest an edit

your business. However, this section is

Know this place? Answer guick guestiol

particularly important to optimize because

. Questions & answers S 55
not only can anyone aska question on a Q: I there sny parking close by? el

A N~ 2 oA s 2 = = T ~ s o A Yes meter parking is available in front of the salon.
A O O E I A O O (0] O I I C I aAyoné) O I See all guestions (3)
can answer. This can lead to inaccurate

information on your profile, or even worse,

Z A £ 9~ N oA

something like the Q€A onthilDPEUUA OAOOAOOAT 060 bDPOI £EI Aqg

You cannotturn off the Q&A feature of yourBusiness Profile, but there are ways to

optimize it:

1 Set up alerts so you can stay on top of questions and answers posted to your

Questions and answers

Alerts about questions and answers pasted to your Business Profile

profile.
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Questions & answers

Q: Are they cash only so they can easily evade the IRS? askialguestion

A: I'm not sure. | find it best not to involve myself in the financial aspects of

1-[ Seed your own Q&A pizza. | wrote it to let those who do dine there know that they need to bring...

section. Make a list of the s . questions (16)

most  frequently  asked

guestions your business gets.

Then ask, answg and upvote your answer on your own profile. This does not go

ACAET 00 '11 ¢l AdO0 OAOIi O AT A AiTAEOEIT O8
1 Keep keywords in mind. Questions and answers that contain keywords can help

improve your Business Profile's ranking for trat keyword. So,keep your keyword

strategy in mind when seeding your Q&A section, but use them loosely and

organically, and do not keyword stuff.

By monitoring and seeding your Q&A section, you can ensure accurate information,

highlight your best features,and reduce common barriers to entry.

Note: Google has temporarily suppressed the Q&A section of most Business Profright

now in response to COVIEL9, so you may not see this option for yourfor a while.
11. Add products and services

Adding products and services is especially helpful if your offerings are not made clear in
your business name. Populating this section also adds content to your profile that can

help it to rank for even more relevant searches.

When adding products and services,nclude the name, description, and price (if
applicable). The full description will show up once a searcher clicks on the product. Also,

Google may link to your products from your category section.
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HomeSmith Services, LLC - (802) 989-4639 : x

Home Inspection

Products

Commeon Health

Water testing ser

12. Set up messaging

This feature gives searchers thegion to send a text message to your phone directly from
your Google Business Profile. WitB2% of smartphone shoppers (92% for millennials)
using their device for local search, this is a great opportunity for customers to get in touch
with you.

A -

Toenablel AOOACET ¢ch OAI AAO OEA O- AOOGACET Co A A

and you have the option to install this via Google Play or the Apple App Store.
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I

Google My Business 58 e

g5 o
8 Post
(=] Info
1l Insights ‘
Review
=

@ Messaging
[~ Get messages from customers
= Services I usto

10 quost
[=1] Website
&‘ i Install from Google Play Install from the App Store

Terms 3 Privacy Policy Content Policy - Help Get Andiod app Get iPhone app

Two notes on Google My Business messaging:

~

1 Youdo notneed to worry about displaying your personaDET 1T A 1T O0i AAOh AO
OOA A AEAEAOCAT O 1 01 AAO OEA '11cCclA80 '

T Be sure to set up alerts for messages in your Google My Business dashboard. Head
01 OAOGOGEIT cO AT A AEAAE 1 £& O#0001 1 A0 1 AOOA

Customer messages

Alerts when customers send 4 message 10 your business
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13. Maintain your Business Profile with a solid Google My Business strategy

As you can see, a Google Business Profileisnota-ane-AT T A | AOEAOHdcaL OAOE¢
marketing tool that requires ongoing action in order to maximize your benefits. This

includes:
1 Updating information, even as minor as ahange in suite number.
T Publishing posts and uploading photos each week.
1 Keeping a steady stream of reviews coming in.

1 Monitoring and responding to reviews.

p1]
>\

7 30AUEIT C i1 Oib 1T &£ 1Ax EAAOGOOAO O Ui b
fullest potential.
Just like any Google SEO strategy, your Google My Business strategy should center around
providing as much quality information about your business as possible your website,
review site profiles, and even your social media accountSo.focus onusing your Google
My Business dashboard to get your Business Profile to represent your business as

accurately and thoroughly as possible, and then make sure to maintain this, and you will

reap its benefits.
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What is Google My Business and Local SEO?

Have you come across something like the image on the search engine?

Th|S |S Ca”ed Go gle best cafe in washington X $ Q
the |0cal SearCh A Hours or services may differ

result ,the result Blackbery Cafe
of a local search il
Local means
relating to an

area or region.

A local search is a

search that

references a = More places
T

product or

service that is
typically consumed localyh OOAE AO OOAOOAOOAT 60066 1 O O AE

~ .- ~

OAAOAES8 !'1T AgGAI PI A T &£ A 11T AAT .ORAOAREOEKG OI A A

—_—)

When you do a local search, the search engine result page shows you a 3 pack.jlisis

like the one in the image above.

)y O Al AAOI U EAIT PO O AT 100 Ui 60 AOOET AOGOG OEC
So, how can your business be a part of the 3 pack?

To answer the question above, your business can be a part of the 3 pagkdwing Local
SEQ

What is Local SEO?

Local SEQs the optimization of your business listing for yourlocal audience It is a set
of activities carried out which purely focuses on getting your listing shown at the top of
the search enginelt is like standard SEO except in this context, it is to ranlkcally . But

before you do Local SEO, you needzoogle My Business Listing.
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What is Google My Business (GMB)?

Google My Business is a service operated by Google for business owners. It allows
businessowners to create a business profile on Google féree . The business profile will

provide users with important details which include address, hours, and phone number.

Go g|e twede cafe $ Q

See photos 4 See outside

Twede's Cafe, the
Double R Diner of Twin
Peaks

twede's café

Seattle: The diner f['Qm N

Twin Peais, Tuede's Twede's Cafe
Cafe

Website Directions. Save

1.2 %k %%+ 1,268 Google reviews

YouTube - May

YouTube
Old-school diner, featured in the TV series "Twin Peaks," known for
its breakfasts, burgers & pies

Twede's Cafe - Facebook
https://m.facebook.com/twedescafe/? _tn_ =C-R
Twede's Cafe, North Bend, WA. 5887 likes - 98 talking about this - 28639 were here. "No one

Address: 137 W North Bend Way, North Bend, WA 98045, USA
Hours: Closed - Opens 8AM ~
Phone: +1425-831-5511

ever goes away hungry!" At Twede's, almost everything is.
Suggest an edit - Own this business?
Twede's Cafe - Facebook

https://www.facebook.com/twedescafe/reviews

Twede's Cafe, North Bend, WA. 5520 likes - 147 talking about this - 23891 were here. "No one
ever goes away hungry!" At Twede's, aimost everything is.

Know this place? Answer quick questions

It is also an essential tool to manage how your site shows in the Google Knowledge Grap
and Google Maps. The information from the profile may be featured in the 3 pack or

individually at the top of the search result.
It is very simple process tocreate aGMBIisting. Easy and Free.

Note: You need to constantly update your Google My Busilkesting whenever necessary.

Businesses experience change occasionally like change in address, menu, and phone number.
Local Ranking Factors for Google My Business

According toGoogle My Business, Google decides local ranking based on 3 nfiadtors.
They are relevance, distance, and prominence.
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1 Relevance: thesimilarity AAOx AAT OEA 11T AAl 1 EOOET ¢ AT A
1 Distance: theproximity of the potential search result with the location searched.

T Prominence: thepopularity of a business. &kes into consideration popularity in

the offline world as well as information obtained by Google from across the web.
" 008 UimfrovA Adur local ranking as well by doing the following:
1. Enter complete data

First things first, you need to include dlinformation available regarding your business,
so users understand your business better. When they understand your business, they are

more likely to engage with your business.
2. Provide accurate data

Yes, more data allows users to understand your busise better, but they are utterly
useless if they are inaccurate. It may even leave a bad impression and experience for the

users. Ensure that you keep your hours, locatiomnd other important data accurate.
How to do Local SEO?

There are many ways you can do Local SB@ewill | ist down a few that have a significant

impact here.
1. Google My Business

Once you have your GMB listingt, is time to optimize it. Take note of the information in
the Knowledge Graph and work on the details you want to show to your users. Here are

a fewthings you can do:
1 Add photos and videos
1 Write an enticing business description
1 Create Google My Business Q&A

1 Create Google My Business Posts
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1 Add a Menu and Product Collection

Note: According to acase study by Moz, Google My Business is the number 1 Blysiness

Signals.
2. NAP Citations

NAP stands for Name, Address, and Phone. To optimize locally, you will need to provide
accurate NAP information. According to the case study by Moz, which was mentioned

earlier, Citation signals account for 13% of the ranking factor.

Studieshave found tha 93% of consumers say they are frustrated by incorrect
information in online directories and 71% of consumers had a negative experience

because of incorrect local business information found online.

So, pay close attention and ensure that you give accuratata. Youwould not want your
audience to visit you at the wrong location, would you®r visit the wrong website if you
AiT1T60 EAOA A AOEAE AT A i1 OOCAO 11 AAQETT 8
3. Local Reviews

As Google mentioned, Google takes into consideration the information found tre web.
Local reviews will have an impact on local search rankingSo, start encouraging your
customers to leave a review of your business. Be it good or bad, always remember to reply

so users know that you take your customers seriously.

Having your business profile on the search engine makes you visible. But local SED w
help you optimize for local search. Take the case of local 3 pack, if you are not in the local

3 pack, chances are your prospect will head to another business.
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